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“Month of Service” – Alcoa Foundation      	
		E  nvironment and Sustainable Development 
The Alcoa Foundation chose the month of October to renew its worldwide event 
called “Month of Service”. On the topics of Environment and Sustainable Development, 
each Alcoa business unit organised actions during the whole month of October 2006, 
involving all staff and local communities.

This year, Alcoa Architectural Products Merxheim wanted to associate its action with the 
French national campaign for waste reduction – an issue that concerns all of us and is 
at the heart of our environmental concerns. As the French publicity campaign from the 
Ministry of Ecology and Sustainable Development says: “There are no small gestures when 
we are 60 million people to make them.” 

In this week’s programme there are different main topics, such as the importance of buying 
properly to limit harmful waste, preventing over-packaging, selecting waste and individual 
composting: many issues within our power but which are not all reflex actions for everyone. 
It was a well-chosen theme because the operation awakened very lively interest from 
Alcoa employees and Merxheim Municipal Council, with almost 500 participants, including 
100 employees from Alcoa Architectural Products, 150 pupils at Merxheim schools, 200 
inhabitants of Merxheim and 50 members of associations.

Programme of the week:
Nathalie Brender
Alcoa Foundation French Team Leader

  6 October: $40,000 check delivery to the “Adèle de Glaubitz” association in order to pay for solar panels for the Specialised Care Unit at the St André de Cernay Institute.

  7 October: Clean-up Action in Merxheim with the association “Avenir Nature Propre”. 5 Alcoa employees participated.

12 October: Exhibition and workshops run by the “Enjeu Nature” association. Open to Merxheim schools and Alcoa staff.

13 October: Recognition for the 150 volunteers from Alcoa Architectural Products Merxheim and check deliveries in the presence of regional political figures. $ 15.000 grant to the Arboriculture association 
of Guebwiller. $ 50,000 grant to the Mulhouse National Chemistry Higher Education College for new computers and laboratory equipment following the explosion of 24 March 2006. 

14 October: Waste Reduction Campaign for the inhabitants of Merxheim, in partnership with Merxheim Municipal Council and schools, ADEME*, the General Council and the associations “Enjeu 
Nature” and “Avenir Nature Propre”.  * ADEME = Agence De l’Environnement et de la Maîtrise de l’Energie (Environmental and Energy Control Agency)

Marketing rides high in Merxheim
September… Frequently auspicious for new starts, this period did indeed mark 
a turning point in Alcoa Merxheim strategy in 2006. By creating a position of 
Marketing Manager, the company proved that it definitely decided to move to 
the next level.

Assigned to Gérard Sonntag (on the right of 
the picture), this position of Marketing Manager 
is the latest step in a logical and enriching 
career path within Reynolds and Alcoa Merx-
heim. Hired in 1994 as Technical Assistant for 
Reynobond®, Gérard Sonntag gradually moved 
to the communication department in 1998. In 
2000 he was promoted to Sales Manager for 
Reynobond® | Reynolux® Sign & Display, a 
position he held until September 2006. 
Fascinated by marketing, he was constantly 

interested in the various product developments, the market, and communication. 
Consequently, he has the ideal profile for this position of Marketing Manager.

As part of his new assignment, Gérard Sonntag takes an active part in defining our sales 
and marketing strategies. He defines our positioning in the different markets and segments 
we aim at, both in terms of product offers and in communication orientations. His day-to-day 
activity consists essentially of market analyses, studies of needs, and new product development. 
Gérard Sonntag also works closely with the communication department so as to develop 
the appropriate tools to implement the adopted strategy. 

By a coincidence in timing, September 2006 is also when Samuel Chastain (on the left of 
the picture) joined us at Merxheim for a two year period. Global Director of Marketing for 
Alcoa Architectural Products since last May, Samuel Chastain is a native of the United States. 
Hired in 1993, he has held different positions in the sales and communication departments at 
Reynolds then Alcoa, including that of Director of Marketing for Alcoa Architectural Products 
Eastman.

As Global Director of Marketing, from now on Samuel Chastain is responsible for the international 
strategy of Alcoa Architectural Products, as well as implementing major international projects. 
This includes identifying, then analyzing growth opportunities, but also build strong and consistent 
brands worldwide. Since his knowledge of the American market was already very large, Samuel 
Chastain chose to work with us at Merxheim in order to better understand the European context, 
our products, and our operations. This global understanding is essential for the objective we are 
aiming for: to share Eastman/Merxheim know-how, to harmonize our marketing strategies, and 
to explore new perspectives together. 

We wish lots of success to these two people as they carry out their new responsibilities. 
No doubt that great ideas will emerge from this collaboration at the Merxheim office.

Guy Scheidecker
Sales and Marketing Director
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